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1 Vegan

— Jessi Baker, founder & CEO

2 Female Founded

3 Carbon Measured

4 Donates to Charity

5 B Corporation
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THE MARKETER’S GUIDE TO SUSTAINABILITY

1. Packaging sustainability &
green claims

2. What is greenwashing?

3. Sharing natural & organic
claims

4. How to talk about carbon

5. Communicating purpose

6. Talking about farmers,
workers & fairer pay
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THE MARKETER’S GUIDE TO SUSTAINABILITY

On a scale of 110 10...
How confident are you in

communicating about sustainability
without greenwashing?

PROVENANCE®

(B PROVENANCE®

What is
greenwashing?

B 19 September 2pm BST / 9am ET



(B) PROVENANCE®
What Is
greenwashing?

B 19 September 2pm BST / Qam ET




What is greenwashing?

Cecilia Parker Aranha,

Director, Consumer Protection
19" September 2023
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Who is the CMA?

*Leading competition & consumer protection
enforcement authority in the United Kingdom

*Taking action to prevent businesses misleading
customers or treating other businesses unfairly

*Supporting the transition to a low carbon economy




What is greenwashing?

A company or organisation spends more time
and money on marketing themselves as
environmentally friendly than on minimizing

their environmental impact.
/




What is greenwashing?
When a business makes (unsubstantiated)
claims about its products, services, processes,
brands or operations, or omits or hides
information, to give the impression they are
less harmful or more beneficial to the
environment than they really are.




Global sweep finds
40% of firms’ green claims

could be misleading
~ November 2020




Green Claims Code

Get your green claims right




What do businesses have to do?

How to get your Green Claims right

Be sure claims are
truthful and accurate

Businesses must live up
to ALL claims made

See the CMA Green Claims Code for more guidance

gov.uk/green-claims-code
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What do businesses have to do?




What do businesses have to do?

How to get your Green Claims right

Be sure claims are
clear and unambiguous

A customer should be able to
understand the claims you're making

See the CMA Green Claims Code for more guidance

[ _ Y gov.uk/green-claims-code




What do businesses have to do?




What do businesses have to do?

How to get your Green Claims right

Be sure claims don’t
omit or hide information

A customer must be given the full picture
to be able to make an informed choice

See the CMA Green Claims Code for more guidance

gov.uk/green-claims-code




What do businesses have to do?




What do businesses have to do?

How to get your Green Claims right

4 Only make fair and

meaningful comparisons

Products being compared should
meet the same needs or be intended
for the same purpose

See the CMA Green Claims Code for more guidance

gov.uk/green-claims-code




What do businesses have to do?

How to get your Green Claims right

Substantiate
any claims made

All claims should be backed up with
y robust and credible evidence

See the CMA Green Claims Code for more guidance

i gov.uk/green-claims-code




What do businesses have to do?

How to get your Green Claims right

' Consider the full life

cycle of a product

Think about its overall impact,
‘ from creation to disposal

See the CMA Green Claims Code for more guidance

i gov.uk/green-claims-code




What do businesses have to do?
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What powers does the CMA have?

Information Notices Undertakings
Enforcement Orders Redress/Compliance

y Fines...coming soon
£
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Questions?

Competition & Markets Authority



e https://greenclaims.campaign.gov.uk/

* https://www.gov.uk/government/publications/green-claims-code-making-environmental-claims

e https://www.gov.uk/government/publications/environmental-sustainability-and-the-uk-competition-a

nd-consumer-regimes-cma-advice-to-the-government/environmental-sustainability-and-the-uk-compe

tition-and-consumer-regimes-cma-advice-to-the-government

* https://www.gov.uk/government/consultations/draft-guidance-on-environmental-sustainability-agree

ments
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https://www.gov.uk/government/publications/green-claims-code-making-environmental-claims
https://www.gov.uk/government/publications/environmental-sustainability-and-the-uk-competition-and-consumer-regimes-cma-advice-to-the-government/environmental-sustainability-and-the-uk-competition-and-consumer-regimes-cma-advice-to-the-government
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https://www.gov.uk/government/consultations/draft-guidance-on-environmental-sustainability-agreements
https://www.gov.uk/government/consultations/draft-guidance-on-environmental-sustainability-agreements
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Join the transparency movement at provenance.org

hello@provenance.org



