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Greta Thunberg Greta Thunberg accuses Edinburgh
book festival sponsor of ‘greenwashing’

Climate activist pulls out of event, saying sponsor Baillie Gifford
invests heavily in fossil fuel industry

Libby Brooks Scotland
correspondent
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lhe cllm'ate activist Greta ] hunhcl 2 has pulled out of an appearance at the
Edinburgh book festival, accusing its lead sponsor of “greenwashing”.

Thunberg was scheduled to speak at the 3,000-seat Playhouse theatre to
discuss her appeal tor climate action, lr s Not Too Late to Change the World,
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Our vision is a thriving

world in which climate

change is no longer a
problem

Our mission is to make the
world a more sustainable
place. We bring people
together, we act on the
facts, and we drive change

gy

PURPOSE

our core purpose is to help
you tackle climate change
and protect our planet by
changing the way things are
produced, consumed and
disposed of
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UK Plastics Pact Latest Facts and Figures

6% 2021 DATA

reduction in plastic
packaging placed on
market’

92%

of rigid plastic
packaging is
recyclable, up from
81% in 2018

22%

increase in the amount of

plastic packaging recycled
in the UK rather than

exported in 2020 vs. 2021

9%

reduction in CO,e
since 2018, equivalent
to taking 119,000 cars
off the road’

TARGET 1

84% reduction in problematic
and unnecessary plastic
packaging since 2018’

100% r

30%
TARGET 4

22% average recycled

content, up from 8.5% in 2018

TARGET 2

70% of plastic packaging
is recyclable - up from
66% in 2018

100%

10%
TARGET 3

50% of plastic packaging is
recycled - up from 44% in 2018

THE UK
PLASTICS
PACT

TARGETS TO 2025

106 full business members,

35 associates and 48 supporters
have committed to four ambitious
targets. By 2025:

TARGET 1

Eliminate problematic and unnecessary
single-use plastic.

TARGET 2

100% of plastics packaging to be
reusable, recyclable or compostable.

TARGET 3

70% of plastics packaging effectively
recycled or composted.

TARGET 4

30% average recycled content across
all plastic packaging.

View the full list of members here.

' Based on members who reported in both
2018 and 2022 to provide a meaningful data
comparison

Wrap
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WHAT IS GREENWASH? AR f

| ... the action of making public claims
“ , which suggest that a product,

service, process, brand or business is 3
better for the environment... |
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WHAT IS GREENWASH? “*fs r

... the action of making
public claims which suggest
that a product, service,
process, brand or business
Is better for the
environment...

RECYCLED

Made from
managed forests recycled material responsible forestry

industriall
Y FSC® C000000 FSC® C000000 FSC® C000000

compostable
TPXOXX
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* Diverse range of environmental /

sustainability characteristics for waw € Widely Recyclable
e Packaging
developing genuine claims
 Enables focus on individual

Partly Recyclable Packaging

Reduced Plastic Packaging

business’ sustainability perspective
/ objectives ol
* Provides excellent gu idance on s oers
d ef | N |t| on S, C r|t e ri 3 , recommen d e d ' 'JJ-??,§|ffh‘:ji?'i':i’;i?fi!;iifi e o
validation pathways and proof T

points required to support a claim



Useful considerations... 55 If

* Good marketing is a powerful behaviour change tool... we need your help
to change our systems and our behaviours and make sustainability sexy!
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THE UK
PLASTICS
PACT

Some useful resources...

WRAP/ UKPP Resources for Industry:

UK Plastics Pact Polymer Choices and Recyclability Guidance
o (https://wrap.org.uk/resources/guide/design-guidance-recyclability-household-rigid-plastic-packaging)
 WRAP Understanding Plastic Packaging and the language we use to describe it
(https://wrap.org.uk/resources/guide/understanding-plastic-packaging-and-language-we-use-describe-it)
 WRAP Creating a Circular Economy for Flexible Plastic Packaging — Roadmap to 2025
(https://wrap.org.uk/resources/guide/creating-circular-economy-flexible-plastic-packaging)
* UK Plastics Pact Considerations for Compostable Packaging
(https://wrap.org.uk/resources/guide/compostable-plastic-packaging-guidance)

Government Resources:
* UK Government Green Claims Code (https://greenclaims.campaign.gov.uk/)

* European Green Claims Directive (Draft) (https://environment.ec.europa.eu/publications/proposal-
directive-green-claims _en)



https://wrap.org.uk/resources/guide/design-guidance-recyclability-household-rigid-plastic-packaging
https://wrap.org.uk/resources/guide/understanding-plastic-packaging-and-language-we-use-describe-it
https://wrap.org.uk/resources/guide/creating-circular-economy-flexible-plastic-packaging
https://wrap.org.uk/resources/guide/compostable-plastic-packaging-guidance
https://www.gov.uk/government/collections/misleading-environmental-claims
https://environment.ec.europa.eu/publications/proposal-directive-green-claims_en
https://environment.ec.europa.eu/publications/proposal-directive-green-claims_en

e THE UK
EU ‘Green Claims’ directive will tackle PLASTICS
greenwashing’s crafty cousin, circular

washing, too

By Ans Bicfiga Sutherland, Weiter ard Editor, Circie Economy

Putd

eUronews.

Fo Shamthisaticie | (3 Comments

If passed, the law will ban generic claims — from "environmentally-friendly”
and “eco" to " I" and "biodegradable" — from being made without
evidence. This is a much-needed step in the right direction, Ana Birliga
Sutherland writes.

Regulators are finally cracking down on adverlisers making false green claims, in a series

of moves dubbed the end of tha "greenwashing era”

Thesa claims — from the vague {"all natural™) Lo the hard-lo-verify and seemingly

ent {"carbon neutral™—often mislead increasingly chimate-cor

omnaipr

consumers.

The desire for more anvir tally friendiy ¢ apidty, with naarly 9C

consumers willing to spend more on sustainable products, compared 1o

https://www.euronews.com/2023/09/05/eu-green-claims-directive-will-tackle-greenwashings-crafty-cousin-circular-washing-too W rw



Questions?

Thank you

wrap.org.uk

Jayne.paramor@wrap.org.uk

6 cvrap UK




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15: Questions?    Thank you

